ELEY KISHIMOTO

THE OLD/NEW TESTAMENT

THE PAST AND THE PRESENT WILL BE WITNESSED, AND THE FUTURE WILL BE CLASSIFIED IN THIS
SEMINAL EXHIBITION.

THE CONCEPT IS BASED UPON THE 'BRAND BIBLE',
A GRAPHIC PRODUCT THAT HAS BEEN DESIGNED TO ILLUSTRATE AND DEFINE ELEY KISHIMOTO.

THE COLLECTION WILL CONTRAST TO THE ENVIRONMENT;
THE BRANDING FORMS A SECURE AND STABLE FOUNDATION FOR THE EVER EVOLVING PRODUCT.
THIS WILL ENABLE THE OBSERVER TO UNDERSTAND OUR FUTURE WITH CLARITY.

THE FOCUS OF THE EXHIBITION WILL BE THE BRAND BIBLE AND ITS PRINCIPLES,
WHICH WILL BE ECHOED THROUGHOUT THE EXHIBITION.

THE PAST WILL BE ILLUSTRATED BY ARCHIVE PRINT BOARDS,
CATWALK SHOWS, VIDEO DISPLAY AND COLLABORATION FILMS.

ICONIC 'FLASH' PAST AND PRESENT COLLABORATIONS AND PRODUCTS.
ALL MAINLINE AND CURRENT COLLECTIONS SS09.
INTERIORS AND PROJECTS DISPLAY.
THE FUTURE WILL BE DEFINED BY EMPTY SKETCHBOOKS.

EXHIBITION SHOP.
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